Urgency of the research. The development of globalization processes, the entry of Ukraine in the developed European space causes the emergency of a number of new challenges for our country in the area of building up socially important institutions, whose operation is related to the political rights and freedoms of the citizens, the protection of their economic interests in conditions of imperfect market competition. The issue of implementing the functions of consumerism takes an important place in the world and domestic practice of regulating social and economic relations. It is characterized by a certain specificity as lying at the intersection of the planes of the social policy of the state, oriented to the needs of the people and economy, able to ensure the implementation of these requirements. The dualism of such relations depends on the political situation in the society, the perfection of legal regulation of social and economic relations, the responsibility of businessmen and the activity of the population.
Target setting. The construction of the socially oriented market economy in Ukraine is closely linked with the creation of decent living conditions for the population, protection of the rights of citizens in all spheres of life. The implementation of these strategic objectives requires an effective socioeconomic policy, where a significant place is taken by the enforcement of the functions of consumerism as a consumer protection system, an important factor in increasing the quality of life of the population.
Actual scientific researches and issues analysis. The research of the nature, role, objectives and features of forms of consumerism has been paid much attention to by modern Western scholars. Among them: P. Kotler, J. Drucker, J. Hirst, L. Rosenberg, John Hobson, J. Lambe, J. Bremond, A. Zheledan and others. Our domestic science has just begun to accumulate developments on this issue. Among the first to refer to analysis of mechanisms of consumerism in Ukraine were V. Mandybura, O. Yazvinska, S. Gerasimov. Their achievements represent the general qualitative assessment of consumerism as a social phenomenon and economic mechanism, the study of the history of its development in different countries of the world. The issue of consumer protection in Ukraine has been also studied by T. Gorodetska, I. Slabkovska, L. Galat, V. Kravchenko, T. Kyseliova and others.
Uninvestigated parts of general matters defining. Despite the wide range of areas of studying the peculiarities of functioning of consumerism, the works of these scholars actually have not reflected the question of the determination of the effectiveness of the performance of the functions of consumerism in modern conditions.
The research objective. The aim of the article is a research of modern methodological approaches in order to assess the level of consumer protection in the context of development of socioeconomic processes.
The statement of basic materials. Consumerism is one of the mechanisms for ensuring the development of a socially orientated market economy. The impact on the economic processes of the movement, the protection of consumer rights and interests are primarily manifested in stimulating business activity. Modern businesses realize that those companies become market leaders that meet the most active consumer interests and primarily socially responsible business has the perspective of growth.
The impact of consumerism on the socio-economic processes and the development of the society exists due to its exercising the specific functions. We refer to the main functions of consumerism ensuring the freedom of choice, the protection of consumer rights and interests, keeping informed, education and market regulation [1] .
The state of the country as for observing the functions of consumerism can be evaluated analytically as giving formal opportunities to the consumers in case of violation of their rights to apply to a particular organization (manufacturer, public organization, the appropriate public authority). From
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In addition, it is possible to assess the level of compliance of the functions of consumerism through special formal approaches and methods: within this study it is suggested to achieve it by modifying the model of multyattributive goods. Several methods for translating the concept of multyattributive goods in the operating shape have been developed. The most popular one is the joint analysis (Green & Wind, 1975) , which makes possible to measure private benefits that a potential buyer associates with each property (attribute). On the basis of this information the business entities can determine the number of properties that meet most requirements of each segment of the market. It is namely this method that is proposed for detailed consideration.
Starting from the general considerations we can access to the simulation of the concept of the brand as a set of attributes, to give it a practical utility and to check the extent to which this approach to the perception of customers describes the real situation and, in addition, provides a reliable leading indicator of real consumer behavior and the opportunities to maximize the market value of business [2] [3] . Table 1 shows different elements that make up the model. Combining these elements we can determine the measure of the total utility which a certain buyer assigns to a particular brand. This general value, can be interpreted as a determinant of the probability of acquiring goods by a buyer. The value or utility of an attribute for an individual depends on a combination of two factors included in the assessment. These factors are: the importance of an attribute and a receptive level of its availability. Such a subjective value is regarded as a private utility, which has every attribute. This value is formed in the result of a combination of a susceptible level of the presence of an attribute and its value.
Then a full utility of the mark for a particular buyer may be either the amount or the formation of private utilities, which he gives to an attribute:
where: U -a full utility of a mark; u i -a private utility of an attribute i; x i -a perceptive level of an attribute i. Applying this model to the evaluation process of consumer protection as one of the most important features of consumerism in each separate product or service does not involve the evaluation of the attributes of goods, but how the consumer is protected using it. At the same time the parameters of the importance and the presence of an attribute are replaced by the parameters of the importance of the protection of any consumer's rights in this product and the presence of protection from the manufacturer. U = u 1 x 1 + u 2 x 2 + ... u i x i + ...u n x n ,
where U -a legal protection index of consumer goods (services); Gryshova І. Ju., Negodenko V. S., Shestakovska T. L. The methodological principles of determining the level of performance of the functions of consumerism u i -i-the importance of protecting the rights of a given product (service); x i -the perception of the level of protection of i-law in the above product (service); n -a legally specified number of consumers. It is clear that under the high importance and low presence the mechanisms of regulation and selfregulation should be included such as -a collective consumer response and the reaction of the state. Depending on the product groups, setting the task, the importance of goods for the survival of the society different evaluation marks of "legal protection of consumers" can be used, similar to those used in the model of multyattributive goods.
Determining the full utility of this model implies the existence of a model of integration of private utilities. Additive and compensatory models the most commonly used:
-compensatory, as the low grade inherent in one of the estimated parameters can be compensated by a high grade characteristic of another; -additive because it is assumed that there is no interaction between the parameters of evaluation. It is possible to use other models, besides compensatory ones. The operationalization of the concept of multyattributive goods. By using the above mentioned models of valuation of full and private utility we can use two procedures of assessment "compositional" and "decompositional".
The compositional approach moves from the evaluation of the marks for different attributes to forming an integrated quantitative assessment of utility. Otherwise, the "compositional" approach is to build the values of a complete utility based on the measurements of significance and understanding of deterministic attributes derived empirically. Using a compensatory or not compensatory integration models for combining these measurements, we get the full value of the utility synthesizing individual assessments of private utility and thus revealing individual preferences.
With regard to the process of consumer protection it is appropriate to apply a compositional approach in a situation where consumers have already got an opinion about the process they use, or goods and services that are on the market.
The decompositional approach is developed in the opposite direction and begins with classification of benefits of different products or brands, whose properties are already defined. This classification shows that it is based on private utilities for each characteristic that allows to restore the order of a respondent`s preferences in the best possible way.
With the implementation of "the decompositional" approach, the respondents react to a number of a product`s concepts described by usual specifications. The information collected by the respondents results in ranking benefits on the proposed concepts. Another analytical task is the formulation of private utility for each performance. Using the ratings of different sets of attributes we can reveal private utilities that underlie them, and then reproduce the structure of global benefits respondents [4] [5] .
It is appropriate to apply this approach while assessing the security of consumers to the products and services that only appear on the consumer markets of Ukraine. At a high level of transparency of consumer markets as a result of our country`s accession to WTO, and a large number of technically sophisticated products their previous evaluation is appropriate.
Measuring the level of protection of consumers` rights based on a compositional approach is implemented in this way:
where: A ij -an individual j position in relation to the goods / services i; W jk -relative importance to the individual j the protection of the right k; X ijk -perceived by the individual j the level of protection of the right k in the product / service i (score); n -the number of recorded (determined) consumer rights [6] [7] .
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The use of this model requires as initial information the scoring evaluation of the level of presence of security given in the above right in a regarded product / service. Such an assessment should be made according to a scale of intervals.
The relative importance of the right to the consumer, by contrast, should be evaluated according to a scale of relations. In order to get it, the respondents are asked to distribute 100 points between the major protected rights by proportion giving them importance.
To assess the importance the rating scales can also be used that are more convenient for testing consumers. It is necessary to apply the weighted average estimation of perceived product under a set of consumers. In this model (Fishbein`s model) the low scores on one attribute can be compensated by the high scores on the other, so this method of estimation is not necessarily the most adequate.
The following discompensatory model of relationships is a disjunctive model. The buyer decides to consider only those brands that are the best for certain dominant rights, regardless of the position to the others. For example, there can be an important safety, in food products for some product groups that is no harm for health and the protection of other rights of consumers does not matter. Conjunctive model. The buyer establishes acceptable for each right. The product / service is rejected if it does not exceed the minimum at least in one of protecting rights. Thus, there is no integrated assessment, but only the identification of one or more suitable goods / services and we must make a choice between them.
Lexicographic model. The buyer acts consequently: 1) first he ranks the rights in the order of their importance; 2) then all the products / services or alternative choices are compared to the most important rights; 3) the brand with the highest score is selected. If there is an equality of evaluations, it is passed to the assessment of the second most important right, etc.
In fact, for the application of a discompensatory models the procedure of choice is commonly used in two stages. In the first stage the potential buyer accepts the conjunctive model, which enables him to exclude products that do not meet his minimum requirements. The second stage is a compensatory evaluation or lexicographical ordering of other goods is formed.
In addition to the options of assessing the level of protection of consumer rights international estimations should be also used also, the main of which is the "European quality index". The project the "European quality index" is designed for the systematic many-sided evaluation of customer satisfaction with the quality of products and services. It meets the interests of those who produce the products and those who consume it.
In this regard, there is a need for ensuring the restructuring of the general policy, namely: -the need for accurate consumer information, that is the exclusion of discrepancy between the legal and information sector in the context of consumer protection; -the lack of awareness of citizens of their role of consumers as the driving force of the market; -incomplete or unclear labeling of goods, speculative prices, aggressive and poor quality of advertising and means of trade; -individual consumers usually possess limited economic resources, that`s why they are not sufficiently protected from abuse and other forms of violation of their rights; -the problems in the sphere of security: the production and dissemination of innovative consumer products, the import of dangerous goods, the lack of the rapid exchange of information on the accidents related to the use of these products, services etc.
-the lack of enforcement structures and the mechanisms that would enable customers to achieve fast, inexpensive and fair resolution of disputes; -the lack of coordination between public organizations and public authorities in whose competence are the issues related to the protection of consumers;
-poor organization and representation of collective interests of consumers, the low level of awareness of their rights as consumers, the lack of funds in non-governmental consumer organizations and other institutions, which represent the interests of consumers and take the appropriate decisions [3] [4] [5] .
Thus, the process of consumer protection requires not only the regulation that is often implemented by the state authorities without the necessary approval of their actions, but also the monitoring that will Gryshova І. Ju., Negodenko V. S., Shestakovska T. L. The methodological principles of determining the level of performance of the functions of consumerism allow not only to assess the level of protection of consumer rights in the goods that are displayed on the market, but for those which are in the process of entering the market.
Conclusions. In the results of the study we have formed a methodological approach to the determination of the level of performance of the functions of consumerism. The model of application of multyattributive products to the process of evaluation of consumer protection rights in each separate product or service that does not include the assessment of product attributes, but how the consumer is protected while using it (the consumer rights are observed). The parameters of the importance and presence of attribute are replaced by the parameters of importance of the protection of a consumer's rights in this product and the presence of protection on the side of the manufacturer. At high level of importance and pour level of protection of the consumer rights on the side of the mechanisms of regulation and self-regulation should be included -represented by a collective consumer response and the reaction of the state. Depending on the groups of the products, the task, the importance of goods for the survival of the society different evaluations of "legal protection of consumers, "can be used similar to those used in the model of multyattributive goods.
